










Success stories/campaigns 



• 70% increase in 

eMagazine downloads 

• 39% increase in new 

library members 

• 57% increase in 24-40 

year olds online 

membership applications 

(30% overall including 

offline) 

• >2,500 clicks from 

Facebook advertising; 

£0.25 per click 



Next steps to a customer driven approach 

Where we were… Where we are… Where we are 

heading … 


