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Executive summary
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Executive summary (1 of 3)

= The majority of Military families are satisfied with their local area as a
place to live (75%) and with their home (66%)

= Shopping facilities and affordable decent housing have emerged
as key priorities

= QOver a third (36%) feel they belong strongly to their immediate
neighbourhood, whereas more (46%) feel they belong strongly to
the local Military community

= QOver half (55%) believe that they live in a cohesive community;
however, one in five (21%) definitely disagrees

= A quarter (25%) volunteer at least once a month

= Three in five (59%) say they feel safe after dark; nine in ten (90%) feel
safe during the day
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Executive summary (2 of 3)

= Satisfaction with waste and litter services is relatively high (over half of
Military families are satisfied with the four aspects they were asked about)

— However, just a quarter are satisfied with local transport information
(27%) and local bus services (25%)

— Although military families in Hampshire appear to be very infrequent
users of local bus services as a means of getting around

= Many parents have experienced problems when changing their
child’s school

— This is mostly due to differences in standards, a lack of information on
schools prior to postings, changing syllabus content and finding places

= Three in five (59%) are satisfied with healthcare in Hampshire overall,
ranging from 28% who are satisfied with NHS dentists to 76% who are
satisfied with local GPs
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Executive summary (3 of 3)

= The majority (87%) of Military families are registered with a GP

— But a third (34%) of Military families are not registered with a dentist

= The majority (70%) believe that Military families should be given
some form of priority access to local services, such as schools and
GPs

= A significant proportion of Military personnel’s partners believe that
Military life has had a negative impact on their career; this includes 69%
who say they have had to make sacrifices to support their partner’s
career and 67% who say the Military limits their career choices

= Military families are significantly less positive about a number of
issues when compared to Hampshire residents overall; for example,
they are less satisfied with their local area and less likely to believe they
live in a cohesive community
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Notable subgroup differences (1 of 2)

Status: The partners of Military personnel are significantly more
dissatisfied with their home.

Gender: Men are most likely to be satisfied with their local area and
home. Women are most inclined to feel they strongly belong to the local
Military community.

Age: Military personnel and partners aged 18-34 are significantly less
likely to say their family is registered with a dentist when compared to
those aged 35+.

Time in Hampshire: The longer that Military families have lived in
Hampshire for, the more likely they are to be satisfied with their home,
and feel that they strongly belong to their local neighbourhood. Those
that have been residents of Hampshire for over 3 years are most likely
to be regular volunteers and registered with a dentist; they are also most
likely to be satisfied with healthcare services in Hampshire overall.
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Notable subgroup differences (2 of 2)

Rank: Officer families are significantly more satisfied than other ranks

with their local area and home, have a stronger sense of belonging to
the local community and are more inclined to volunteer regularly. On the
other hand, Officer families are least likely to have a strong sense of
belonging to the local Military community (NCO families have the
strongest sense of belonging) and NCO and other rank families are least
inclined to be registered with a dentist.

Children: Military families with children aged 0-9 are most likely to say
they strongly belong to their neighbourhood, but least likely to say they
strongly belong to the local Military community. Parents of children are
more likely to regularly volunteer than those without. Military families
without children are most likely to be satisfied with their local area and
home, least inclined to be registered with a dentist and least likely to
believe that Military families should get priority access to local services.
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Introduction
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Methodology

= 4,254 questionnaires were sent to Military families using addresses
provided by the MoD. No reminder questionnaires were sent.

= 754 responses were received, which represents a response rate of
18%.

= A postal self-completion methodology was used.
= Fieldwork took place between 20 November and 31 December 2009.

» The questionnaire included a number of questions that were asked in
the 2008 Hampshire County Council Place Survey; comparisons are
made to this data in the report (referred to as Hampshire PBS).
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Interpretation of the data

= When interpreting the postal survey (quantitative) findings, it is
important to remember that the results are based on a sample of the
population, not the entire population, of Army families in Hampshire.

= Where percentages do not sum to 100, this is due to computer
rounding, multiple responses or the exclusion of ‘don’t know'/ ‘not
stated’ / ‘not applicable’ categories.

= An asterisk (‘**") indicates a percentage greater than 0 but less than 1.

= Throughout the report there are references to ‘net’ figures expressed
in plus (+) or minus (-) percentages. This refers to the difference
between the most favourable ratings minus the least favourable
ratings. For example, if 67% are satisfied and 22% are dissatisfied,
the ‘net satisfaction’ score would be +45%.
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Profile of respondents (1 of 3)

m %

Serving in the Army Male I 86

Female M 13
Spouse/partner Male WG

Female IN— 77
Age

18-24 W4
25-34 I 36
35-44 I 45

45-54 [N 13
55+ | *

Children*  chigren aged 0-0 IEEG— -3
Children aged 10-17 NN 30
No children [N 30

Ipsos MORI * These figures do not add up to 100% as respondents may have children aged 0-9 and 10-17 M




Profile of respondents (2 of 3)

m %
Rank of Army personnel/partner
ofticer | >/
Neomg [P
other rank |G 17

Years in Armed Forces
Up to 2 years |1
3-10 years _ 21
11+ years | <2
Years in Hampshire
Upto 1 year _ 26
13 vears | =5
3+ years [N ::
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Profile of respondents (3 of 3) - internet usage

Q How often do you use the internet, if at all?

Less than once a
month

A couple of times a month
Never

1-2 times a week

3-4 times a week

Every day

Nationally, 73% of UK
adults access the
internet every day or
almost every day*

Base: All respondents (754)

Ipsos MORI * Office for National Statistics (f2009) Internet access: households and individuals [Online] Available: M
http://www statistics.gov.uk/pdfdir/iahi0809.pdf
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Main findings 1: The local area and
community safety
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Summary: The local area and community safety

= Three quarters (75%) are satisfied with their local area as a place to
live, while two thirds (66%) are satisfied with their home

= Shopping facilities and affordable decent housing have emerged
as key priorities for Military families

= QOver a third (36%) feel they belong strongly to their immediate
neighbourhood and over half (55%) say they live in a cohesive
community

= One in four (25%) volunteer at least once a month

= Three in five (59%) feel safe after dark; this rises to nine in ten (90%)
during the day
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Three quarters are satisfied with their local

area

Q Overall, how satisfied or dissatisfied are you with your local area
as a place to live?

Very dissatisfied

Very satisfied

Fairly dissatisfied

A70

Military families: 75%
Hampshire PBS: 86%

% satisfied

Fairly satisfied

Ipsos MORI Base: All respondents (754) M

Satisfaction with local area: Subgroup analysis

Q  Overall, how satisfied or dissatisfied are you with your local area as a place
to live?

Status

Dissatisfied [EToL% Army personnel NG
spouse/partner |GGG 5

BTt on e —
satisfied Female [ >
mm  Children
No children |G -
Children aged 0-9 |G -
Children aged 10-17 |G 2

Rank

Satisfied

oftcer I -
nco I -
Other rank | -~

Ipsos MORI Base: All respondents who are satisfied with the local area (569) M




Two thirds are satisfied with their home as

a place to live

Q Overall, how satisfied or dissatisfied are you with your home
as a place to live?

Very dissatisfied

Fairly dissatisfied Very satisfied ™

18%

Neither/nor

66%
Net satisfied score* _/
+47%
Fairly satisfied
Base: All respondents (754)
Ipsos MORI * The ‘net satisfied’ score represents the % satisfied minus the % dissatisfied M

Just over a third of Military families feel they

strongly belong to their neighbourhood
Q How strongly do you feel you belong to your immediate

neighbourhood?

Don’t know Very strongly

;

Not very strongly

D Fairly strongly
Not at all strongly
28%

% strongly belong
Military families: 36%
Hampshire PBS: 60%

Ipsos MORI Base: All respondents (754) M
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Belonging to neighbourhood:

Subgroup analysis (strongly belong)
Q How strongly do you feel you belong to your immediate neighbourhood?

Status
Army personnel I 5%

Spouse/partner I =5
Children
No children [INNEGEEN z0%
Children aged 0-0 G -
Children aged 10-17 NG 34%
Time in Hampshire

Less than 6 months |GG 29%

6 months to 1 year |GG 320
1-3 years | -
3+ years |, 42%

Not strong

Strong

Officer GG <o
NCO I 1%
Other rank N ¢

Ipsos MORI Base: All respondents who feel they strongly belong to their neighbourhood (268) M

Belonging to neighbourhood:
Subgroup analysis (do not strongly belong)
Q How strongly do you feel you belong to your immediate neighbourhood?

Children
No children | ¢
frepartion, Children aged 0-o N =7
feel they Children aged 10-17 N -5
strongly i -
Not strong belong Sense of belonging to Military
O3 B COMMUNity  syong I o5
Not strong |
Feel safe after dark
sate I 5>
Unsafe | =
Strong Time in Hampshire*
Less than 6 months | N o=~
6 months to a year | -
1-3 years | o>
3+ years | -
Ipsos MORI Base: All respondents WhL:) do not feel they st.ron.g.ly belong to their neighbourhood (466) M
* Please note that these differences are not significant




Priorities for local areas

The following scatter chart looks to establish real
priorities for local areas. It does so by plotting the
extent to which people think aspects of life in their area
need to be improved (on the vertical axis), against the
extent to which they think the same things are
important generally. The further to the top and right of
the chart an aspect is, the more it is seen to be in need
of improvement and important generally. If something
is found at the top of the chart, but over to the left, then
it is seen as in need of improvement locally, but not
that important generally.

Ipsos MORI M

I Shopping facilities and affordable decent housing

are the main priorities

% Most need improving locally
40
Activities
for teenagers .
. Public )

30 Road/pavement = transport = Shopping

maintenance Traffic = "

congestion Job ﬁgfgﬁ;’:\ble decent
prospects 9
Wages/ cost "
20 i ofliving = Clean streets
Community = Facilities for
activities m Sports & leisure = young children Level.of
Health crime
u services
L]
10 Parks and Education
" open spaces
u Cultural Access
Race = Pollution facilities to naturg
relations "
0
0 10 20 30 40 50 60
% Important generally

Ipsos MORI Base: All respondents (754) M
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Army families feel their local area is less

cohesive than Hampshire residents overall

Q To what extent do you agree or disagree that your local area is a place
where people from different backgrounds get on well together?

Too few people in

Don't know/not  local area
stated \ Definitely agree

Definitely disagree

% agree
Military families: 55%
Hampshire PBS: 81%

Tend to disagree

Neither/nor Tend to agree

Ipsos MORI Base: All respondents (754) M

A quarter volunteer at least once a month; half have

not given any unpaid help within the last 12 months
Q  Overall, about how often over the last 12 months have you given unpaid

help to any group(s), club(s) or organisation(s)?

0,
At least once a week - 14 %6 regular volunteer
Military families: 25%
Less than once a week but at least .
once a month 11 Hampshire PBS: 24%

At least once a month _ 25
Less often - 11

| give unpaid help as an individual only and not - 9

through groups(s), club(s) or organisation(s)

| have not given any unpaid help at all
over the last 12 months 47
Don’t know/Not stated - 8

Ipsos MORI Base: All respondents (754) M




Regular volunteers (at least once a month):

Subgroup analysis (caution due to base size)

Q  Overall, about how often over the last 12 months have you given unpaid
help to any group(s), club(s) or organisation(s)?

Children
No chitarer N >
Chicren aged 0-o N
Chicren aged 10-17 | N
Volunteer ) ) 9 _
less often/ Time in Hampshire
not at all Less than 6 months _ 16%
6 months t0 a year N 2>
R
Proportion 3+ years [N -
who |are
regular
Volunteer volunteers Rank o
o
regularly (at S5 — icer |G
least once a [ nco N -
month
) Otner rani | =
Ipsos MORI Base: All respondents who are regular volunteers (188) M

Army families feel one and a half times safer

during the day than after dark
Q How safe or unsafe do you feel when outside in your local

area...
m % Very safe = % Fairly safe m % Neither/nor
m % Fairly unsafe m % Very unsafe = % Don't know/Not stated
During the day After dark

Safe
90%

Safe
59%

Ipsos MORI Base: All respondents (754) M
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Main findings 2: Local public services

Ipsos MORI M

Summary: Local public services (1 of 2)

= Over half of Military families are satisfied with all waste and litter
services

— 79% are satisfied with refuse collection while just 55% are satisfied that
public land is kept clean of litter and refuse

= Just a quarter are satisfied with local transport information and
local bus services (27% and 25% respectively)

— And a sizeable minority do not use these services (14% and 21%
respectively)

= A significant proportion have experienced problems when
changing schools; in particular with differences in standards,
information available on schools prior to postings, changing syllabus
content and finding places

= Three in five (59%) are satisfied with healthcare in Hampshire overall,
just three in ten (28%) are satisfied with NHS dentists

Ipsos MORI M




Summary: Local public services (2 of 2)

= Athird (34%) of Military families are not registered with a dentist

= The most common reason for not being able to register with an NHS
dentist is because the list was full

= 45% say they are aware of the NHS Dental Helpline; 52% are not

= The majority of Military families are registered with a GP (87%); just
1% say they are not but have tried to do so

= Of those that are not registered with a GP, this is most likely to be
because they receive healthcare services from the Military

= Military families most frequently travel around by car, foot or bike;
only a very small proportion use the bus on a regular basis

Ipsos MORI M

The majority of residents are satisfied with waste

and litter services...

Q How satisfied are you with each of the following services provided or
supported by your local councils?

m % Very satisfied m % Fairly satisfied Satisfied Hampshire
m % Neither satisfied nor dissatisfied = % Fairly dissatisfied % PBS %
m % Very dissatisfied = % DK/NS*/Haven't used
Local tips/household waste ! 72 74
DoorStep recyc"ng “H N ;
55 62

Keeping public land clear I
of litter and refuse 16 18 i

Base: All respondents (754)

1 RI
peosiM) * DK: ‘don’t know’ ; NS: ‘not stated’ M




...but less than three in ten Army families are

satisfied with local public transport services

Q How satisfied are you with each of the following services provided or
supported by your local councils?

m % Very satisfied m % Fairly satisfied Satisfied Hampshire
m % Neither satisfied nor dissatisfied = % Fairly dissatisfied % PBS %
m % Very dissatisfied = % DK/NS*/Haven't used
Parks and Open spaces “E * &
o I
Libraries |4 37 20 i 21 54 73
SportSAEisure fac”ities *2 >
Local transport information 27 44

Base: All respondents (754)

Ipsos MORI DK: ‘don’t know’ ; NS: ‘not stated’ M

Users of services tend to always be more satisfied

Q How satisfied are you with each of the following services?

= % All respondents = % Users

e — 2
N 75

I,

L EE

I, 25

I ::
I 52
I
I — s
I

Libraries R 5-
N 75

Ipsos MORI  Base: All respondents (754) M

Local tips/household
recycling centres

Local transport
information

Local bus services

Sports/leisure facilities

Parks and open spaces




A significant proportion have experienced problems

with changing schools
Q Have you ever experienced any problems or concerns with the following?

The differences in the standard of
education your child(ren) receives when
changing schools

The information available on schools
prior to a change in assignment/posting

The difference in syllabus content when
changing schools

Finding a place for your child(ren) at
the school of your choice

The difference in quality of services for
children with special educational needs

Ipsos MORI Base: All respondents with a child aged under 18 (584) M

Lack of availability of school places is a clear
problem for parents

Q  What problems or concerns did you encounter when trying to place your
child(ren) at the school of your choice?

Top 8 mentions
No spaces available

Offered place in poor school/no space
at higher performing school

Waiting lists
We don't live in catchment 7%
area/postcode counts Y

Different syllabus/teaching methods l 6%

than previous school

Problems with facilities for children with 6%
special needs Y

Base: All respondents who encountered problems or concerns when trying to place their child at a school of
Ipsos MORI their choice (228) M




Army families are most satisfied with GPs and least

satisfied with dentists

Q How satisfied or dissatisfied are you with the following aspects of
healthcare in Hampshire nowadays?

m % Very satisfied = % Fairly satisfied Satisfied
m % Neither satisfied nor dissatisfied  m % Fairly dissatisfied %
m % Very dissatisfied m % Don't know/Not stated

|
Hospitals % 15
Healthcare in I

Ipsos MORI  Base: All respondents (754) M

66

A third of Army families are not registered with a

dentist

Q Are you or your family registered with a dentist, or not?

Don’t know/Not
~ stated

N\

Yes | am —

No No — | have not tried NHS Dentist

34%

> Yes
~ 0,
No — but | have tried BELZ) 63%

18% J

Yes | am — Private Dentist
Ipsos MORI Base: All respondents (754) M




Families that are not registered with a dentist:

Subgroup analysis
Q  Areyou or your family registered with a dentist, or not?

hge 163 I %
roportion s+ I 2o
who are not .
No registered Children
\c'ivcletnhtigt No children NS /o0

Children aged 0-9 |G 22
Children aged 10-17 [N 25
Time in Hampshire
Less than 6 months |G 550
6 months to a year [INGTNININGGEEGEEN /4o
1-3 years |GG 32
3+ years [N 25

Yes

Rank
Officer I 27

NCO I 257
Other ran | 3¢

Ipsos MORI Base: All respondents who are not registered with an NHS dentist (258) M

Of those that are not registered with a dentist, half
say this was because they were full

Q Why are you not registered with an NHS Dentist?

Top 5 mentions

The NHS dentist list was full

I am in Military/seen by Military dentist - 22%

| did not know how to find an NHS l 7%

dentist

Registered in other area/kept my
existing dentist

Recently moved/not tried to register yet I 6%

Ipsos MORI Base: All respondents who are not registered with an NHS dentist (258) M




Military personnel are most likely to say that they are not

registered with a GP as they use Military medical services

Q  Why are you not registered with a GP?

“Not long
moved in”

“I'm with the Armed

Forces so use the “l use the station medical
medical team on facilities. My partner and son are
camp” both registered.”

Ipsos MORI M

Army families are most likely to travel to local

amenities by car

Q How would you normally travel to each of the following local amenities?
= % Foot/cycle m % Car m % Bus
) - 0 00O
Doctor’s surgery 67
2
. |
Nearest general hospital B 95
I
76
Nearest shops .
I
Nearest post office/bank 5 63
. I
Nearest leisure centre 5 80
|
Place of employment 5 63
Child’s primary school .d_ 27
3
. |
Child’s secondary school * 18
Ipsos MORI  Base: All respondents (754) M




The majority get around after dark by car, foot or

bike

Q How do you usually travel around in your local area after dark?

| % Always/sometimes

By train -25

By taxi L E
.
B

Other | 1

By bus

By motorcycle

Ipsos MORI  Base: All respondents (754) M

Main findings 3: Being in a Military family
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Summary: Being in a Military family

= Approaching half (46%) feel they strongly belong to the local Military
community

= The majority (70%) believe that Military families should be given
some form of priority access to local services (although one in six
say it depends on the circumstances)

= Military families are relatively well informed about local GPs, welfare and
community support and housing; they are significantly less informed
about issues including local NHS dentists and employment
opportunities

= Three in ten (30%) have experienced problems in obtaining financial
products

= Around seven in ten partners of Military personnel say they have
had to make career sacrifices to support their partner’s career (69%)
and that the Military limits the career choices they can make (67%)

Ipsos MORI M

Approaching one half feel they strongly belong to

the local Military community

Q How strongly do you feel you belong to the Military community
where you live at the moment?

Don’t know

Not at all strongly \‘

Net strongly
belong*

- 6%

Very strongly N

0 10% Fairly strongly

> Strong
46%

28%

Not very strongly

Base: All respondents (754)

Ipsos MORI * The ‘net strongly belong’ score represents the % very/fairly strongly belong minus the % not very/not at all M
stronaly belong




Belonging to Military community:

Subgroup analysis

Q  How strongly do you feel you belong to the Military community where you
live at the moment?
Status
Army personne! N <o
a0 not spouse/partner I -
fetel th?y
strongly
Not strong belong Gender 46%
529% vele [
— Female | -
Children
No children | s
Children aged 0-o Y <<
Children aged 10-17 | >
Strong |G
Rank
oficer | 7
Nco | 55
otner rank | -
Ipsos MORI Base: All respondents who feel they do not strongly belong to the Military community (391) M

Approaching three quarters believe Military families

should be given priority in accessing local services

Q To what extent do you agree or disagree that Military families should be
given priority access to local services (such as schools, GPs etc)?

~

Depends on the

circumstances Definitely agree

Don’t know/not
stated

Definitely disagree\m
(0

Tend to disagree V

Net agree score*

> Agree
70%

+61%
28% /
. Tend to agree
Ipsos MORI Base: All respondents (754) . g . M
* The ‘net agree’ score represents the % agree minus the % disagree




And those with children feel strongest about this:

Subgroup analysis

Q To what extent do you agree or disagree that Military families should be
given priority access to local services (such as schools, GPs etc)?

Status

Army personnel 70%

Disagree

71%

Spouse/partner

Children

Proportion No children
who agree

‘ Children aged 0-9
70%

Children aged 10-17

63%

73%

Agree

76%

Rank

Officer 72%

70%

NCO

Other rank 68%

Ipsos MORI Base: All respondents who agree that Military families should be given priority access to local services (528) M

Military families who do believe they should be given

priority access:

Q Why do you say that Military families should be given priority access to
local services?

“We are unable to “Because of

choose location of the transient

our posting and nature of our

often only lives”

informed at the

last minute” “Military personnel work
very hard. It’s not our

fault we are posted. Why
should we be placed at

“The pressures on families are the bottom of waiting
exacerbated by the current level of lists every time?”
operational commitment and anything

that can be done to reduce this stress

should be done.”

Ipsos MORI M




Military families who do not believe they should be

given priority access, or say it depends:

Q Why do you say that Military families should not be given priority access to
local services/it depends on the circumstances?

“Military families should be taken
into account but not necessarily to
the detriment of the local
community. | believe additional
provision should be made so that
no one is disadvantaged.”

“Treat everyone
the same. No
positive
discrimination.”

“Only if necessary.
We don’t expect
special treatment but

“In the case of education places, it's a
difficult balance. In a way the
MOD/governm«_ar)t should prqyide for the military lifestyle

both f[he M_|I|.tary a.nd.C|V|I|ar.1 often leaves very few
community. Giving priority to either alternative options.”
could be divisive.”

Ipsos MORI

Army families feel most informed about local GPs

and welfare/community support prior to arrival...

Q9 How well informed did you feel about each of the following in your local area

prior to your arrival? _
% change in

those informed

= % Informed = % Not informed within first 6
months
support 40 53
to vote 30 59

Ipsos MORI Base: All respondents (754) M




..and least informed about employment opportunities

and NHS dentists

Q9 How well informed did you feel about each of the following in your local area
prior to your arrival? _
% change in
) those informed
= % Informed = % Not informed v‘;ﬁﬁ,'n"f,?’s?g
months
Activities for teenagers n +11
Ipsos MORI Base: All respondents (754) M

Most partners of Army personnel say that the
Military has had an impact on their career

Q To what extent do you agree or disagree with each of the following
statements to do with service life?

m % Strongly agree m % Tend to agree
m % Neither agree nor disagree = % Tend to disagree
m % Strongly disagree = % DK/NA/NS*

| have had to make career
sacrifices to support my 47 22 41414 18
spouse’s/partner’s career
The Military limits the
My career is as |rr]np0|]:tant
as that of my
spouse/partner 29 21 14 1315 18
| tr)lave b?en tregted unfairly
employers because m
yspoﬂsg/partner isin thg 14 16 17
Military

Base: All respondents (754)
* DK: ‘don't know’ ; NA: ‘not applicable’ ; NS: ‘not stated’

Ipsos MORI




And three in ten have faced problems obtaining

financial products

Q Have you ever had any problems obtaining financial products (e.g.
insurance, loans, credit cards, bank accounts, mortgages)?
™
Does not apply con5|derable
Yes, some >_ Yes, any
30%
_/
No
Ipsos MORI Base: All respondents (754) M

Conclusions

Ipsos MORI M




Conclusions (1 of 2)

A number of key issues facing Military families have emerged in the
findings:

= An emphasis on affordable decent housing is a key priority

» There are significant problems when changing children’s schools
(including a lack of available information prior to posting and
difficulties in finding places at schools of choice)

= A third of families are not registered with an NHS dentist, with the
most common reason for this being that they are full

= Arelatively low sense of belonging to the neighbourhood and local
Military community

= Low levels of information about key issues (prior to posting and
within 6 months of moving) such as employment opportunities and
NHS dentists

Ipsos MORI M

Conclusions (2 of 2)

= The Military is thought to have a significant impact on partners’
career choices and opportunities

= Military families are also significantly less satisfied about a
number of issues when compared to the Hampshire
population overall*. For example, Military families are...

— Less satisfied with their local area as a place to live
— Less likely to feel they belong to their immediate community
— Less likely to believe they live in a cohesive community

— Less satisfied with local transport information and local bus
services

Ipsos MORI  *With reference to the 2008 Hampshire County Council Place Survey M




Appendices: statistical reliability

Ipsos MORI M

Statistical reliability |

= Respondents represent only samples of total populations, so we
cannot be certain that the figures obtained are exactly those we
would have if everybody had taken part (“true values”).

= However, we can predict the variation between the sample
results and the true values from knowledge of the size of the
samples on which results are based and the number of times a
particular answer is given.

= The confidence with which we make this prediction is usually
chosen to be 95% - that is, the chances are 95 in 100 that the
true value will fall within a specified range.

Ipsos MORI M




Statistical reliability Il

The following table on the following slide illustrates the
predicted ranges for different sample sizes and percentage
results at the “95% confidence interval”.

Size of sample on which survey Approximate sampling tolerances
result is based applicable to percentages at or
near these levels
10% or 90% | 30% or 70% 50%
+ + +
50 8 13 14
100 6 9 10
200 4 6 7
300 3 5 6
500 3 4 4
1,000 2 3 3
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Statistical reliability 111

= For example, with a sample size of 500 where 30% give a
particular answer, the chances are 19 in 20 that the true value
(which would have been obtained if the whole population had
been interviewed) will fall within the range of +4 percentage
points from the sample result (i.e., between 26% and 34%).

= When results are compared between separate groups within a
sample, the difference may be “real” or it may occur by chance
(because not everyone in the population has been interviewed).

» To test if the difference is a real one, that is, if it is “statistically
significant”, we again have to know the size of the samples, the
percentage of respondents giving a certain answer and the
degree of confidence chosen.
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Statistical reliability 1V

If we assume a “95% confidence interval”, the differences between
the results of two groups must be greater than the values given in
the table below:

Size of sample on which survey Approximate sampling tolerances
result is based applicable to percentages at or near
these levels

10% or 90% | 30% or 70% 50%
+ + +
100 and 200 7 11 12
150 and 150 7 10 11
200 and 800 5 7 8
500 and 500 4 6 6
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